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Mission Statement
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seeks to create and maintain
a viable economy that

provides all citizens with a

high quality of life.
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WANTED:

The Chamber is
looking for Volunteers
to work a weekly four-
hour shift at its Visitor

Information Center.
Meet people from
around the world in a
great work
environment.

Call Darlene at
541.469.318l

Oregon’s Minimum Wage Set
to Rise to $8.80 Per Hour

regon's minimum wage rate

will increase to $8.80 per hour

on January |, 2012. The state's

minimum wage is linked to
inflation and will rise 30 cents per hour, or
3.5 percent. Oregon's minimum wage has
been set at $8.50 per hour since January |,
2011.

Oregon had the second-highest state mini-
mum wage in 2011, behind Washington.
Oregon's 2012 rate will remain lower than
Washington's minimum wage ($9.04 per
hour as of January |, 2012) but above the
federal minimum wage rate, which rose to
$7.25 per hour on July 24, 2009 and has
stayed there since. The federal minimum
wage is not adjusted annually for inflation.

Ballot Measure 25, enacted by Oregon vot-
ers in 2002, requires a minimum wage ad-
justment annually based on changes in infla-
tion as measured by the U.S. City Average
Consumer Price Index for All Urban Con-
sumers for All Items (CPI-U). Oregon is
one of 10 states that adjusts minimum wage
based on inflation. The Commissioner of
the Bureau of Labor and Industries is di-
rected to adjust the minimum wage for in-
flation.

Worksource Oregon
Curry County
Employment Report

urry County payroll employment

rose by 60 jobs in September. A

gain of 110 local government jobs

was offset by a loss of 70 in the
leisure and hospitality sector. Construction
and federal government posted slight job
declines over the month. Sectors adding a
small number of jobs over the month were
wood product manufacturing, professional
and business services, and educational and
health services.

Over the past year, Curry County’s multi-
year job loss trend does not appear to be
ending in 2011. Total payroll employment
dipped by 150 jobs over the past twelve
months. Through September, over-the-year
declines were estimated in construction
(-40), financial activities

(-40), accommodations and food services
(-30), and local government (-30). Trade,
transportation and utilities gained 20 jobs
over the year, the only published sector cur-
rently posting an over-the-year increase in
employment.

Please submit your
organization’s entries for the
Chamber’s
2012 Calendar of Events
brochure.

Deadline: December 23rd

www.brookingsor.com - The ‘“go to’’ website for your local needs!
Follow us on Facebook: www.facebook.com/BrookingsHarborOregon



http://www.qualityinfo.org/olmisj/DoQuery?itemid=00003362#Inflation
http://www.qualityinfo.org/olmisj/DoQuery?itemid=00003362#Consumer Price Index
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Board of Directors
Actions
November 15, 2011

Directors present: Bryan; Hayashi;
Cook; Relaford; Fossum; Edmiston;
Hodges; Adams; Deraita; Mitchell
Absent: Hislop (Leave); Northrup;
Phillips; Piper, Babin

Staff: Cohen

Improve Your Bottom Line

by Rich Hayashi

Chamber Leadership
2011-2012

e Minutes of 10.18.11 Approved
as written.

e Treasurer’s Report: Approved.

e Approved membership Applica-
tions:

. New Wave Video, Tony Albano

2. Southern Oregon Cellular,
Larry Rand.

REMEMBER THESE
DATES..!

BUSINESS OUTLOOK
CONFERENCE
February 13, 2012
Tolowa Events Center

BROOKINGS-HARBOR

HOME SHOW
March 24-25, 2012
Kalmiopsis School

n this day and age it is critical to always be

improving. The market and competition

continue to make business more difficult.

New technology is changing how people do
things. In this environment, if you are not im-
proving and changing, you are falling behind.

Improvement projects should always be go-
ing on but be careful on how changes are imple-
mented. Be sure that when you are implement-
ing changes that it is not at the expense of the
customer. It is better to continue the old proc-
ess until the new procedure is worked out and
thought through. You do not want to make
your customer wait because you have to think
about what you have to do or even worse, do
something that causes the customer to have
some problems. Most changes impact other ar-
eas beyond the job being done. Look at what
the change means to the whole business. A
team wins because of what everyone does to-
gether and not because one player or function is
outstanding.

Having said that, do not be afraid of change
or of making errors. There will still be things
overlooked or not thought of. Monitor the
change closely to make sure it does what was
intended and that there are no other problems.
Make additional changes quickly to resolve any
issues. In general, it is more effective to try
something, fail and learn from the failure. In
many cases, this is the only way to find out what
works or does not work.

Rich Hayashi is a retired engineer and business
executive. He is presently offering free business
counseling to Chamber members. Troubleshoot your
operating problems and improve your bottom line.
For information or an appointment, call the Cham-
ber of Commerce at 541 469-3181 or call Rich Ha-
yashi directly at 541 412-8771.

Ken Bryan, Chair
Wild Rivers MotorlLodge
469.5361
Jack Cook, Vice Chair
A Wild Bird & Backyard
General Store
412.9453
Moira Fossum, Secretary
Curry Health Network
412.2025
Richard Hayashi, Treasurer
Associate Member
4128771
Pat Piper, Past Chair
The Book Dock
469.6070
Pam Deraita
Hearing Health Care, Inc.
469.4030
Debby Phillips
Port of Brookings Harbor
661.1187
Dr. Richard Edmiston
Associate Member
469-5171
Bonnie Northrup
Umpqua Bank
469-5336
Terre Hodges
Edward Jones Investments
469.5325
Terry Adams
Barron’s Home Furnishings
412.0250
Jim Relaford
Mainbrace Technologies, Inc.
469.5902
Cherie Mitchell
Flora Pacifica, Inc.
469.9741
Sandy Hislop
Nautical Inn Restaurant
707.487.5006
John Babin
BabinLaw
469.5331
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Mike Adams, Author of “Chetco: The history of a River and its
People”, was the featured speaker at November's Member’s
FORUM Luncheon at the Brookings Inn Resort. The recently
published book is a well-researched account of Brookings-
Harbor history from 1828 to the present.

WANTED:

The Chamber is looking for Volunteers to work a weekly four-
hour shift at its Visitor Information Center. Meet people
from around the world in a great work environment.

Call Darlene at 541.469.3181.

Member Spotlight

® Brookings-Harbor © Chetco Federal

America’s Credit Union
Wil R;vers t Chetco Federal
Cocast Credit  Union,
community is not

Oregon o

only who we are,
it's what we do.

We're not only vyour
local financial cooperative;
we are your friends; we are
your neighbors; we are
your credit union. Stop by
the Brookings or Harbor
branch today to become a
part of our community.

You too can be featured in Membership
Spotlight by attending the Chamber’s monthly
FORUM Luncheon, the second Thursday of
the month. See Calendar of Events on Page
4 for time and place of the next FORUM.
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The Staff of
Barron's Home

Furnishings
Invite you for an evening of
Food, Fun, Caroling and
Fabulous prizes at their

Christmas Open House!
Friday, Dec. 9th
5:30—7:30 p.m.

Enjoy a bit of Holiday Cheer
and Hors D 'Oeuvres

Barron's Home

Furnishings
Brookings-Harbor
Shopping Center
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John Spicer
Member, Curry County
Budget Committee

Noon
Thursday, December 8th

Brookings Inn Resort

Conference Center
Luncheon — $10.00
VISA and MasterCard Welcome

www.brookingsor.com - The “go to’’ website for your local needs!
Follow us on Facebook: www.facebook.com/BrookingsHarborOregon
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WHY SHOULD YOU SHOP
LOCAL FIRST?

I. Significantly more money re-
circulates in the Brookings-
Harbor community when pur-
chases are made at businesses:
More money is kept in the commu-
nity because locally owned businesses
purchase from other local businesses
and service providers. Purchasing lo-
cal helps grow other businesses as
well as the city and county tax base.
2. Most new jobs are provided by
local businesses: Small local busi-
nesses are the largest employer na-
tionally, and in Brookings-Harbor
provide the most new jobs to resi-
dents.

3. Our one-of-a-kind businesses
are an integral part of our dis-
tinctive character: The unique
character of Brookings-Harbor is
what brought us here and will keep
us here. Our tourism businesses also
benefit. When people go on vacation
they generally seek out destinations
that

offer them the sense of being some-
place, not just anyplace.

4. Local business owners invest
in community: Local businesses are
owned by people who live in this
community, are less likely to leave,
and are more invested in the commu-
nity's future.

5. Customer service is better:

Local businesses often hire people
with more specific product expertise
for better customer service.

6. Competition and diversity
leads to more choices: A market-
place of small businesses is the best
way to ensure innovation and low
prices over the long-term. Small busi-
nesses, each selecting products based
not on a national sales plan but on
their own interests and the needs of
their local customers, guarantees a
much broader range of product
choices.

7. Reduced environmental im-
pact: Locally owned businesses can
make more local purchases requiring
less transportation.

8. Public benefits far outweigh
public costs: Local businesses in our
community require comparatively
little infrastructure investment and
make more efficient use of public ser-
vices.

9. Encourages

investment in

Brookings-Harbor: A growing
body of economic research shows
that in an increasingly homogenized
world, entrepreneurs and skilled
workers are more likely to invest and
settle in communities that preserve
their one-of-a-kind businesses and
distinctive character.

0. Non-profits receive greater
support: Non-profit organizations
receive an average 350% greater sup-
port from local business owners than
they do from non-locally owned busi-
nesses.

That being said, local businesses
need to position themselves to bene-
fit from the holiday shoppers in our
community, including those coming
up from Del Norte County.

Businesses should adjust their
hours during the holiday season to
accommodate the many working peo-
ple who cannot get out to shop be-
fore 6:00 p.m.

New Members Offer You Greater Variety & Service

NEW WAVE VIDEO
Tony Albano, Owner
South Coast Shopping Center
16261 Hwy 101 South
Harbor, OR 97415
541.469.8889
Video Rentals & Sales
www.newwavevideo.com

SOUTHERN OREGON CELLULAR
Larry Rand, Owner
South Coast Shopping Center
16261 Hwy 101 South
Harbor, OR 97415
541.813.1731
Cellular Phone Sales

The Chamber Means Business!

Work Your Business at these Networking Opportunities...
Chamber Calendar for December 2011

DATE ACTIVITYIMEETING TIME
3-24  NATURE’'S COASTAL HOLIDAY 5-9:00 pm
7 Tourism & Promotions Committee 8:00 am
8 Chamber FORUM Luncheon Noon

Program: John Spicer, Curry County Budget Committee
9 PM Connections Business After Hours 5:30-7:30pm
Hosted by Barron’s Home Furnishings
10 Second Saturday Art Walk 4-7:00 pm
13 Executive Committee Meeting 8:00 am
20 Board of Directors 6:00 pm

LOCATION

Azalea Park
Chamber of Commerce
Brookings Inn Resort

Conference Center

Brookings-Harbor Shopping Center

Around the “Heart of Brookings”
Chamber of Commerce
Chamber of Commerce

www.brookingsor.com - The ‘“go to’’ website for your local needs!
Follow us on Facebook: www.facebook.com/BrookingsHarborOregon




NATURE’S COASTAL
HOLIDAY

December 3-24
5-9 p.m. Daily

Azalea Park
(RAIN OR SHINE)

Share in the beauty, wonder and joy of

the 15th Annual Light Show and Sculpture
Display on America’s Wild Rivers Coast
this holiday season.

Santa will be here
December 17,22, 23 & 24
from 6-8 p.m.
Refreshments provided for your enjoyment

Adults $1, Children under 12 FREE
Phone (541) 469-3181 For More Information




PLEASE JOIN US FOR
AN EVENING OF FOOD, FUN AND
FABULOUS PRIZES

AT OUR SPECIAL

OCHRI STMAS OPEN

FRIDAY, DECEMBER 9, 2011
5:30 PM ~ 7:30 PM

ENJOY A BIT OF CHRISTMAS CHEER
HORS D6 OEUVRES FRO
THE NAUTICAL INN

LIVE CAROLING BY
BROOKINGS HARBOR HIGH SCHOOL
SEA BREEZE

Barronds Home F
Brookings-Harbor Shopping Center




Quality Information, Informed Choices
Labor Market Information

Employment Department .

" WORKSOURCE
OREGON

EMPLOYMENT DEPARTMENT

State of Oregon www.Qualitylnfo.org

CURRY COUNTY — Some numbers

September 2011 September 2010 September 2009
Civilian Labor
Force 9,637 9.751 9,662
Employed 8,644 8,698 8,575
Unemployed 993 1,053 1,087
County
Unemployment Seasonally Adjusted: Seasonally Adjusted: Seasonally Adjusted:
Rate 12.2% 12.9% 13.3%
State
Unemployment Seasonally Adjusted: Seasonally Adjusted: Seasonally Adjusted:
Rate 9.6% 10.7% 11.1%
Population — 2010 Census 2010 Census 2000 2000-2010
Census 22,364 21,137 change
Unincorporated: ~ 59.8% +1,227 (5.8%)
13.7 peoplefsquare mile 13.0 people/square mile
Average Pay per Curry 2010 Oregon 2010 Curry 2009
Job: $29,909 $41,667 $29,025

e Selected net, over-the-year (private sector) job losses:
o Construction; Financial activities: -40 (each)
o Leisure and hospitality: -30
o Mining & logging; Manufacturing; Information: -10 (each)

For additional local information: http:/www.qualityinfo.org/olmisj/BIC or

The South Coast Labor Trends publication:
http://www.qualitvinfo.org/olmisj/PubReader?itemid=00000046&areacode=4155000003

September Gains and Losses: (these are preliminary estimates and will be revised)
e Selected net, over-the-year (private sector) gains:
o Trade, transportation, and utilities (primarily retail trade): +20

Oregon Labor Trends (statewide) : http/iwww.qualityinfo.org/olmisj/PubReader?itemid=00000051

If you would like to regularly receive this monthly update, please drop me an e-mail or phone!

Annette. | Shelton-Tiderman@state.or.us Workforce Analyst, Oregon Employment Dept.; 541-530-0605 (cell)




